The Sharemarket College Subscription Services
Terms and Conditions of Subscription

Financial Services are provided by The Sharemarket College Pty Ltd ABN 27 009 247 214
AFSL No. 331635.

ACCEPTANCE OF THE TERMS AND CONDITIONS

These terms and conditions are important and should be read and understood before
subscribing to any SMC Research Services.

If you do not understand any of these terms and conditions, you should seek clarification
from the SMC Research staff or Customer Support team or your, accountant, financial
advisor, stockbroker, or legal adviser before you accept. Acceptance of these terms and
conditions commences a commercial relationship with The Sharemarket College Pty Ltd.
When you have read and understood the terms and conditions please indicate your
acceptance by clicking on 'I ACCEPT' at the bottom of this page.

Your subscription to the subscriber services provided by The Sharemarket College (SMC
Research Services) including, for example, the Daily Report and your use of or access to
the SMC Research Services signifies your acceptance of and agreement to comply with the
terms and conditions of the SMC Research Services set out below (as amended) (Terms
and Conditions) and the Terms of Use of the SMC website www.smc.edu.au (as
amended) which are available at http://www.sharemarketcollege.com/termsofuse.php.

AMENDMENT OF THE TERMS AND CONDITIONS

These Terms and Conditions and the Terms of Use of the SMC website are subject to
modification and may change without notice to you, and you should periodically refer to
them in this document and on our website.

ADVICE AND RISK WARNING

By subscribing to the SMC Research services you confirm that you have received the
Financial Services Guide which explains the services you are receiving, which is available at
www.smc.edu.au , and further confirm that you are only receiving general securities
advice.

All information contained in the SMC Research Reports is of the nature of general
information only and must not in any way be construed or relied upon as legal, financial or
personal advice. No consideration has been given or will be given to the individual
investment objectives, financial situation or needs of any particular person. The decision to
invest is a personal decision and involves an inherent level of risk, and you must undertake
your own investigation and obtain your own independent financial advice regarding the
suitability of trading for your circumstances before making an investment decision. The


http://www.smc.edu.au/
http://www.smc.edu.au/

Sharemarket College its officers or agents, will not accept any liability for loss or damage
howsoever caused, whether accidental, consequential, direct or indirect, as a result of
reliance on, or misuse or, the information contained in the SMC Research Reports.

Trading and investment in financial products carries the risk of loss.

TERMS AND CONDITIONS

1. USER ASSENT TO TERMS AND CONDITIONS AND RESTRICTIONS ON USE

1.1. By accepting these Terms and Conditions, and/or your use of or access to the SMC
Research Services signifies that, you agree:

a) to be bound by these Terms and Conditions for the SMC Research Services and the
Terms of Use of our website www.smc.edu.au ;

b) that any content of the SMC Research Services is solely for the benefit and use of
individual subscribers and approved trial users;

c) that you may not use the SMC Research Services for any illegal purpose or in any
manner inconsistent with the Terms and Conditions;

d) not to use, transfer, distribute or dispose of any information contained in the SMC
Research Services in any manner that could compete with the SMC Research
Services or business of The Sharemarket College. Further you agree that you will not
reproduce, distribute, disseminate, broadcast, sell, publish, circulate, novate, assign
or give for free, any of the materials made available to you without first seeking the
prior written consent of The Sharemarket College;

e) and acknowledge that any unauthorised attempt to reproduce, communicate,
redistribute, disseminate, broadcast, sell or publish information obtained from the
SMC Research Services is strictly prohibited and will result in legal action;

f) and acknowledge that the SMC Research Services have been developed, compiled,
prepared, revised, selected and arranged by The Sharemarket College and others
(including certain other information sources) through the application of methods and
standards of judgment developed and applied through the expenditure of substantial
time, effort and money and constitutes valuable intellectual property and trade
secrets of The Sharemarket College and others;

g) to notify The Sharemarket College in writing promptly upon becoming aware of any
unauthorised access or use of the SMC Research Services by any person;

h) to comply with Australian law regarding the transmission of any data obtained by
you in accordance with the Terms and Conditions;

i) not to interfere with or disrupt networks connected to the SMC Research Services;
and

j) that The Sharemarket College has the right to change the content or technical
specifications of any aspect of the SMC Research Services at any time at The
Sharemarket College's sole discretion and you further accept that such changes may
result in you being unable to access the SMC Research Services.



http://www.smc.edu.au/

2. REGISTRATION ACCESS, FEES AND TERMINATION

2.1.

2.2.

2.3.

2.4.

2.5.

2.6.

2.7.

2.8.

2.9.

You must be at least 18 years of age to be able to become a subscriber to the SMC
Research Services.

Access to the SMC Research Services requires payment of a prepaid fee for access
following any free trial periods which may be available, from time to time, from The
Sharemarket College.

You must provide The Sharemarket College with certain registration information, all
of which must be accurate and updated by you (also see section 7 regarding
privacy of personal information about you).

After provision of the necessary registration information and upon payment of the
prepaid fee or during any free trial period which may be available from time to time,
you will be given a subscriber identification and password.

You agree to keep confidential and not disclose to any third person the subscriber
identification and password provided to you by The Sharemarket College for access
to the SMC Research Services.

You are solely responsible for all usage or activity on your SMC Research subscriber
account; including but not limited to use of the account by any third party
authorised by you to use your subscriber ID and password. Any fraudulent, abusive,
or otherwise illegal activity may be grounds for termination of your account, at The
Sharemarket College’s sole discretion, and The Sharemarket College may refer you
to appropriate law enforcement agencies.

Non-payment of the relevant fee as and when it is due will result in termination of
access to the SMC Research Services.

At its own discretion, The Sharemarket College may terminate the access to the
SMC Research Services and its web site if it reasonably believes that any of the
Terms and Conditions has been breached, without refund.

You are responsible for all charges incurred up to the time the account is
terminated. No refunds are provided.

3. LINKED THIRD PARTY WEBSITES

The Sharemarket College website and the SMC Research Services may contain links to other
websites, however, we do not endorse, review, approve or accept any responsibility in
relation to the operators of linked third party sites or the information and material on such
sites, nor the products or services offered (except where expressly stated otherwise). To the
extent permitted by law, The Sharemarket College and its respective directors, officers and
agents disclaim all responsibility for any loss or damage which may be suffered by any
person directly or indirectly through any person's dealings with them or by use of the
website whether that loss or damage is caused by any fault or negligence on the part of The
Sharemarket College, its directors, officers and agents.

4. LIMITATION OF LIABILITY

4.1.

The Sharemarket College does not warrant that the SMC Research Services are
compatible with your equipment or that the SMC Research Services are free of
errors or viruses, worms, 'key loggers' or 'Trojan horses' and is not liable for any
damage you may suffer as a result of such destructive features.

4.2.You agree that The Sharemarket College, its suppliers and its third-party agents

shall have no responsibility or liability for:



4.2.1. any injury or damages, whether caused by the negligence of The
Sharemarket College, its employees, subcontractors, agents, suppliers or
otherwise arising in connection with the SMC Research Services and shall not be
liable for any lost profits, losses, punitive, incidental or consequential damages
or any claim against The Sharemarket College by any other party; or

4.2.2. any fault, inaccuracy, omission, delay or any other failure in the SMC
Research Services caused by your computer equipment or arising from your use
of the SMC Research Services on such equipment.

4.3.The content of other Web sites, services, goods or advertisements that may be
linked to the SMC Research Services are not maintained or controlled by The
Sharemarket College. The Sharemarket College is not responsible for the
availability, content or accuracy of other Web sites, services or goods that may be
linked to, or advertised.

4.4.The Sharemarket College:

4.4.1. does not make any warranty, express or implied, with respect to the use of
the links provided on, or to, the SMC Research Services;

4.4.2. does not guarantee the accuracy, completeness, usefulness or adequacy of
any other Web sites, services, goods or advertisements that may be linked to
the SMC Research Services; or

4.4.3. does not make any endorsement, express or implied, of any other Web sites,
services, goods or advertisements that may be linked to the SMC Research
Services.

4.4.4. is not responsible for the reliability or continued availability of the telephone
lines and equipment you use to access the SMC Research Services.

4.5. Applicable law may not allow the limitation or exclusion of liability or incidental or
consequential damages. In no event shall The Sharemarket College accept or be
responsible for any liability to you for all damages, losses and causes of action
(whether in contract or tort, including but not limited to, negligence) exceed the
amount paid by you, if any, for accessing the SMC Research Services.

4.6.You acknowledge that:

4.6.1. the SMC Research Services are provided for information purposes, and advice
(if any) is general advice only;

4.6.2. the SMC Research Services include information taken from the Australian
Securities Exchange and other sources;

4.6.3. The Sharemarket College does not guarantee the sequence, accuracy,
completeness or timeliness of the SMC Research Services; and

4.6.4. the provision of certain parts of the SMC Research Services are subject to the
terms and conditions of other agreements to which The Sharemarket College
may be a party.

4.7. Accordingly, to the maximum extent permitted by law, The Sharemarket College,
its officers and employees, affiliates, subsidiaries, successors and assigns, suppliers
and its third-party agents shall not, directly or indirectly, be liable, in any way, to
you or any other person for:

4.7.1. any inaccuracies or errors in or omissions from the SMC Research Services
including, but not limited to, quotes and financial data;

4.7.2. any delays, errors or interruptions in the transmission or delivery of the SMC
Research Services; or

4.7.3. any loss or damage arising there from or occasioned thereby, or by any
reason of non-performance.



5. INDEMNITY

5.1

5.2.

5.3.

6.
6.1.
6.2.
6.3.
6.4.
6.5.
7.

7.1.

.Other than any responsibilities implied by law which cannot be excluded, you agree

to indemnify and hold The Sharemarket College, its affiliates, officers and agents
harmless from any claim or demand, including reasonable legal fees, whatsoever
arising out of or referable to material contained in the SMC Research Services or on
the website or to any linked third party material, whether in contract, tort including
negligence, statute or otherwise.

You expressly understand and agree that the indemnity contained in 5.1 above
includes access to the SMC Research Services using your subscriber identification
and password whether by you or by another person whether or not their use was
authorised by you.

You expressly understand and agree that your use of the SMC Research Services is
at your sole risk and that the SMC Research Services are provided on an "as is" and
"as available" basis.

RIGHTS RESERVED

The copyright for trading suggestions made in the SMC Research Services belongs
to and remains with The Sharemarket College.

All present and future rights in and to trade secrets, patents, copyrights,
trademarks, service marks, know-how and other proprietary rights of any type
under the laws of any governmental authority, domestic or foreign, including rights
in and to all applications and registrations relating to the SMC Research Services
shall, as between you and The Sharemarket College, at all times be and remain the
sole and exclusive property of The Sharemarket College.

All present and future rights in and title to the SMC Research Services (including
the right to exploit the SMC Research Services and any portions of the SMC
Research Services over any present or future technology) are reserved to The
Sharemarket College for its exclusive use.

Except as specifically permitted by the Terms and Conditions, you may not copy or
make any use of the SMC Research Services or any portion thereof.

You shall not use the trademarks, trade names, service marks, trade dress, logos
or titles of SMC Research Report or The Sharemarket College or the SMC Research
Services, or the names of any individual participant in, or contributor to, the SMC
Research Services, or any variations or derivatives thereof, for any purpose, without
The Sharemarket College’s prior written approval.

PRIVACY STATEMENT ACKNOWLEDGEMENT

The Sharemarket College and its associates are committed to protecting and
maintaining the privacy, accuracy and security of your personal information. The
personal information you provide and that we collect is handled in accordance with
our Privacy Policy, a copy of which is available on our website and in hard copy
form, upon your specific request.



8.

7.2.

7.3.

7.4.

Your personal information will be used for establishing and maintaining your account
as a subscriber, the purpose for which it is intended. Unless required by law, or
regulation, your personal information will not be passed on to any third-party
without your consent.

Your personal information is stored securely and is available for you to review and
update as necessary.

If you wish to receive a copy of our Privacy Policy, or to review personal information
we hold about you, or if you do not wish to receive further information about other
services or products, including those provided by other business units of The
Sharemarket College, you may elect not to do so by contacting our Compliance
Officer on +61 7 32225300. If you have a complaint in relation to the privacy of
your personal information, please contact our Compliance Officer.

COMPLAINTS

8.1.

If you are dissatisfied with the SMC Research Services and wish to make a
complaint, contact our Subscriptions Customer Service at info@smc.edu.au or
correspondence can be sent as follows:

Post

SMC Research Services
The Sharemarket College
PO Box 71

Brisbane QLD 4001

Fax
+61 7 32225353

9. GOVERNING LAW

9.1.

All information and services contained within the SMC Research Services and
these Terms and Conditions are governed by and shall be construed according to
the laws applicable in the State of Queensland and the Commonwealth of Australia.
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